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VISION
   Nabi Biopharmaceuticals’ vision statement is, “To unlock the power 
of the human immune system to help people with serious, unmet 
medical needs.”

BUSINESS STRATEGY
   Nabi Biopharmaceuticals is working to apply vaccine and antibody 
technologies to develop new products that address significant un-
met medical needs. In order to advance pipeline technologies and 
build new commercial opportunities, we leverage cash and cash re-
turn from our operations, and seek partnering opportunities that will 
enhance our technology platform.

STRATEGIC PLAN
   To increase shareholder value and move our products forward in 
2007, we formed two strategic business units, Nabi Biologics and 
Nabi Pharmeceuticals.  On December 3, 2007, we completed the first 
step in the sale of the Biologics unit including Nabi-HB® and other 
plasma business assets, including Nabi’s state-of-the-art plasma pro-
tein production plant and nine FDA-certified plasma collection cen-
ters across the U.S. The sale also includes certain of Nabi’s Corporate 
Shared Services group assets, the company’s Boca Raton, Florida 
headquarters and other facilities as well as the assumption of certain 

liabilities. Biotest AG has submitted applications for manufacturing 
and sales and wholesale distribution with the U.S. Food and Drug Ad-
ministration and the Florida Department of Health that, when issued, 
will enable Biotest to assume full manufacturing and sales operations 
in the United States. Until such licenses are issued, Nabi will continue 
to oversee day-to-day management and operations for the business 
unit and facilities that are subject to such licenses.    
   Nabi Biopharmaceuticals is now headquartered in Rockville, Mary-
land and will operate its Pharmaceuticals business unit from this loca-
tion. The pharmaceuticals business unit has responsibility for our vac-
cine pipeline programs NicVAX® (Nicotine Conjugate Vaccine) and 
StaphVAX® -Pentavalent (Staphylococcal Polysaccharide Conjugate 
and ToxoidVaccine). This unit will also support our milestone-related 
clinical obligations related to the sale of PhosLo® (calcium acetate). 

SIGNIFICANT MARKET OPPORTUNITIES
   Nabi Biopharmaceuticals has a product pipeline focused on signifi-
cant market opportunities where current treatment options are inad-
equate, such as drug-resistant Gram-positive infections and nicotine 
addiction.

   Nabi Biopharmaceuticals leverages its experience and knowledge in powering the immune system to develop and market products 
that fight serious medical conditions. We are focused on developing products addressing the large commercial opportunities within 
our core business areas:  Gram-positive bacterial infections, and nicotine addiction.
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